TECHNICAL SPECIFICATION
for the implementation of an advertising campaign for the 23rd International Human Rights Documentary Film Festival Docudays UA
1. General Information:
The Client plans to conduct an outdoor advertising campaign aimed at attracting and informing the target audience about the 23rd International Human Rights Documentary Film Festival Docudays UA. The campaign will be implemented in Kyiv, focusing on areas with the highest concentration of the target audience — Zoloti Vorota, Podil, and the city center.
2. Tasks for the Contractor:
Ensure placement of outdoor advertising in accordance with the parameters specified below.
Provide a full cycle of services: production (if required), installation, dismantling, logistics, and reporting with photo documentation.
Coordination of timelines and control over compliance with rotation/exposure schedules.
3. Formats and Media:
3.1 Citylights
Exposure period: May 11 — June 10, 2026
Locations:
Yaroslaviv Val St., Kostiantynivska St., Zhovten Cinema, Lvivska Square.
Total — 8 units
3.2 Posters (City Format)
Exposure period: May 11 — June 10, 2026
City — 28 units
Requirements:
• Compliance with advertising placement rules
• Ensuring proper visual condition throughout the exposure period
3.3 Media Facades
Exposure period: June 1 — June 10, 2026
Video duration: 10 seconds
Display frequency:
Shopping Mall “Budynok Odyahu”, Lvivska Square, 8a — 600 displays per day
GULLIVER Shopping Mall, 1a Sportyvna Square — 450 displays per day
“Museum of Kyiv” media facade, 7 Bohdana Khmelnytskoho St. — 600 displays per day
3.4 Backlights
Backlights — 2 units
Kontraktova Ploshcha metro station, Teatralna
Lightboxes — 3 units
Maidan Nezalezhnosti, Palats Sportu, Zoloti Vorota or Teatralna
3.5 Tram
Branding of a tram in Podil — 1 unit
4. Requirements for the Contractor:
• At least 3 years of experience in outdoor advertising campaigns
• Availability of required permits, licenses, and contracts with media owners
• Ability to provide photo and video reports from all locations
• Readiness to promptly replace/restore media in case of damage
5. Expected Commercial Proposal:
Participants must submit a price proposal including:
• Total project cost broken down by formats and media
• Production and placement costs (separately)
• Technical maintenance cost (if applicable)
• Cost of additional services (logistics, dismantling, reporting, etc.)
• Payment terms
The proposal must be submitted in UAH including VAT or with tax status indicated.
6. Expected Results:
• Full coverage of target locations
• Timely start and completion of the campaign
• High print quality and compliance with the festival’s visual identity
• Provision of reporting on placement results
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